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1. SHOW ME THE
MONEY
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TEXT

3. WHO IS DOING “IT" WELL?
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» Pay attention to awards categories
» Get out of your comfort zone and go exploring
» Listen to your peers

» Don't be afraid of new platforms and new
technologies




4. EMBRACE YOUR
NEW REALITY

LET GO OF YOUR PRIDE. RIP
IT UP. START AGAIN.
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CREATE REVENUE INITIATIVES THAT ARE DESIGNED T0 DRIVE STRATEGIC CHANGE

Present Change
opportunities perceptions -
to market that both your

will grab clients and
attention your audience
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WE UNCOVERED THREE AREAS WE WERE MISSING OUT ON

A new kind of
influence

Affiliates &
ecommerce

Social spend
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INNOVATION







CREATING POCKETS OF AGILITY

» Offering clients access to Newsroom style
video production

» Delivered off platform, designed to monetise
social audiences

» Low production values, quick turnaround times

» Set price, guaranteed deliverables

» Small agile team, sales lead creating an identity
in market
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PROACTIVELY SEEKING OPPORTUNITIES

555 Junglecreations

Kyra
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UNCOVER NEW OPPORTUNITIES
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pfegrated marke i

Add ons - a door-opening
..~ 7 opportunity that kick started a
— “lmmEss conversation.

! New pockets of revenue uncovered



TALENT ACCELERATION
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(Y777 JSELECTS)
CREATION OF A TRUSTED BRAND
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A NEW BRAND TO CHALLENGE PERCEPTIONS

» An affiliate section launched on thesun.co.uk

» Content incubation - we wrote 1400 articles in
the space of three months using a team of
expert freelancers

» Articles designed to offer “best of” lists,
product recommendations and guides

» Monetised using affiliate networks,
aggregators and direct partnerships
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JINGLE JUMPERS Best Christmas HO! HO! HO! Best advent calendars for

illl‘mpil'sl f:I: W°me“t:h"‘é:‘ ,":i‘ to men: From beauty to tool kits and
cheerful, these are the Christmas boozy countdowns

jumpers to buy now Maisie Bovingdon

Jennifer Barton 18 Oct 2019,12:48 Updated: 18 Oct 2019, 12:48
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CAFFEINE HIGH Best coffee machines
you can buy now: from De’Longhi’s
environmentally friendly option to the
compact Nespresso mini

Lauren Bell

1 Nov 2019, 11:37 | Upda

6 J® comment row

19 Oct 2019, 11:00 | Updated: 19 (

6 @ comment now

WHEN IT COMES to nailing the Christmas jumper look, there are a few
things to keep in mind.

1 Nov 201

9,12:48
m #® Comment now

CHRISTMAS is a time for treats and indulgence, which can last all month
long when you have an advent calendar.

THERE'S nothing quite like the smell of fresh coffee.

But which coffee machines are the best to buy now? Here we've revealed
the answer.

There are a vast selection of Christmas countdowns for foodies, DIY

One: If you want to go tacky, then do it. Tinsel, pom-poms, bells... the _ _
fanatics and film buffs.

more to look at on your jumper, the merrier.
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year 1: £750k

ear 2 projection: £2million

Ab

ove average dwell time
Engagement - PV’s per visit

Data
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PROFESfIONAL
STO RY Tu f ' I NG.
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WE VALUE
THE VO
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CHAPTER 5 — CHAPTER 6

: : P e, ~ . o R : 7 4
ol 4- - . - . L ‘ VA Bl ' 1
. '. L. ’ i “ s 4 . " ' . \ .
- 5 », Xy - . S = - , Ha g ” ’ ~y -A"lr N - :... 5 »" \“ S\ ~ N . Y
o \ . ) » - . v / ’ Y v o 0 L . . . N\
o . ~ y 27 ’ AT e 3 A S \ N ) ~
LR e -~ - > 9 -, “u Tpe LR 3, s TAS . A ) Sl -
o . v g o’ '/ e v o AN « Sy ."\ (A1) N . \'.“- W& .~ -
4 ’ ' ') ¢ 3 . 3 \ v iy LI,
‘ , o 2 . ~y . Oy y .
=~ ’ - . ' e < 5 \ S \
- . g / e Y AR R N e
. ’ vt 4 \ J “ ~ e Vgt \ N .
! ’ ‘4 s « /N . R \
o ' 0 S ~ Nyl N~ 2\ X . .
> } ’ LA L e . $ \ .
”, ’ ’ : ” ‘ » . :‘ o

HUMAN - HANDPICKED - AUTHENTIC - ENTERTAINI.NGM- INFLUENTIAL - TRANSPARENT - MEASURABLE

A new full-service influencer marketing agency backed by News UK. Born in a journalist’s world, we have put
real storytellers at the heart of our business. Our mission is to professionalise the space,build connections
with originalLtalent and help them to tell stories that deliver measurable impact for brands. Whilst we have an
abundance of technology and data,we strongly believe in a human-first approach and high-touch service.

PROFESSIONAL STORYTELLING. THE END.




oliver.lewis@fifth.co

Oliver Lewis

Managing Director & Founder at THE FIFTH

™ M (’“\ .

London, United Kingdom - 500+ connections

/\/w.s UK



[HANK YOU

joanna.carrigan@news.co.uk
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