
C O L D  T R A F F I C   
T O   
C U S T O M E R

D I R E C T  R E S P O N S E  N AT I V E  A D S



W H AT  T H I S  I S  
A B O U T

Profitable on Outbrain and Taboola - 
start to finish 

Conversion Path 

Budget 

Mistakes to Avoid, Tactics that Work



O P P O R T U N I T Y
W H Y  Y O U  S H O U L D  C A R E



PAT H  T O  C O N V E R S I O N



P R O D U C T  L I S T I C L E



E - C O M M E R C E  C AT E G O R Y



C H R O M E  
E X T E N S I O N  
A D V E R T O R I A L



B U D G E T



B U D G E T  F R A M E W O R K

Discovery - Ad Creative CTR & CPC (1 - 3 days) 

Optimize - Landing page & Placements (7 days) 

Scale - More Campaigns & Bigger Budgets



B U D G E T  F R A M E W O R K  M AT H

• How Many Clicks to Make a Decision? 

• Clicks x CPC = Cost to Make Decision 

• Directional data -> 50 to 100 clicks or 10k impressions 

• Statistical for scale -> 1000 clicks or 50k impressions



M A X  C P C

CPA x Conversion Rate 

     25 x 2% = 0.50 

eCPM / 1000 x Pages per Session 

     10 / 1000 x 5 = 0.05 



C T R  I M P O R TA N C E

Understanding CTR impact on CPM 

10,000 Impressions for $10 = $1 eCPM 

Scenario A 

CTR is 0.10 = 10 clicks = $1.00 CPC 

Scenario B 

CTR is 0.20 = 20 clicks = $0.50 CPC



C O S T LY  M I S TA K E S  T O  AV O I D



I N C O M P L E T E  T R A C K I N G
# 1  M I S TA K E



TA B O O L A  T R A C K I N G

T R A C K D Y N A M I C  PA R A M E T E R

C A M PA I G N { c a m p a i g n _ i d }

S I T E { s i t e _ i d }

A D { c a m p a i g n _ i t e m _ i d }



O U T B R A I N  T R A C K I N G

T R A C K D Y N A M I C  PA R A M E T E R

C A M PA I G N { { c a m p a i g n _ i d } }

S E C T I O N  I D { { s e c t i o n _ i d } }

A D { { p r o m o t e d _ l i n k _ i d } }



G R O U P I N G  D E V I C E S
# 2  M I S TA K E



M I C R O  C O N V E R S I O N S
# 3  M I S TA K E



PA R T I A L  R E S O U R C E
# 4  M I S TA K E



L I M I T E D  A D  C R E AT I V E S
# 5  M I S TA K E



C A M PA I G N  R E C O V E R Y
# 6  M I S TA K E



O V E R  
O P T I M I Z AT I O N

# 7  M I S TA K E



TA C T I C S  T H AT  W O R K



N E W  C A M PA I G N S  O F T E N
# 1  TA C T I C



G R O U P  C O U N T R Y  B Y  L A N G U A G E
# 2  TA C T I C



S TA R T  C P C  B I D  H I G H ,  T H E N  L O W E R
# 3  TA C T I C



S TA R T  C P C  B I D  
L O W,  + 9 0 %  B I D  
O N  P L A C E M E N T

# 4  TA C T I C



A C C O U N T  F O R  E A C H  C U R R E N C Y
# 5  TA C T I C



M A R K  S I M O N  
M A R K @ B R A X . I O

“Creativity is a Competitive Advantage” 


