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Senior Editor, Branded Content




QRirve gour throatl a racalion...

Smoke a

cigarette

b otk cigervtte pom Beor been e g

Waags o barme b theinal, awiiel
oo b minl oo e AL

Boovie juppery et L8 o bidepinn by b
st rhasing meihek bt mabis ves
b 13

Beosiba wodisalls bt somed s ol hgrab dewd
weet blamanrr Whal bmoss smd irvilstes owe
(AR

Thane is 1o prpgee des o § smbs fhat o
whabed svar br o guessl » orwm s bresing
[T

Thive siw me stabs, ermmldy pars bad
Vet y i Wk Baw Pmrbod and wmibd Dot
b rrrr el mhe b e b ver Bbemibes]
e vem im prime. Partaay draeh ceadities
erh s e the Mlacsacher Pk

Thee svbemlibe  grimanl crapprag - ot
Hlais ardusary | ellaphans . hot s iatmre

prmaf | clhaplom whih o bwurts Fue o
i srale ol e el s el
L e e T I
cabaint smalke | amels domg o droaghs
Soaiet make thowm de

1 aseibi arn meibhr sl meary floraes re =8
Berssss b are bt Gorr smd Greek

Cbnr rwees Lhermad o« arabesmn st ibel be | o omede
Bt et potes s Thoos bewis thosms i 1o o
Taw | S TS WY bty Bt S

— b B e T e B b bt B e
* e tema e vy

=
:“N\




Guard Against Throat-Serateh

enjoy the smooth smoking of fine tobaccos

... smoke PALL MALL

he cigearetle whose mildness
YOU CER INEASUIT




oking at least one cigarette per day (%)
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Santa amongst under 12s (%)

ple smoking one or more a day (%)
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The Content
Comfort Zone

The Economist Group



Full Pepsi Commercial Starring Kendal Jenner







Reimagine the game

ADVIRTISIMINT FEATRERL

GAME TIMELINE

THE PLAYERS LINE UP
BEFORE KICK-OFF

The Economist Group



They want to be inspired

of executives like to
encounter thoughts and
ideas that go beyond their
current thinking.

Source: The Economist Group, Thought
Leadership Disrupted.

The Economist Group



Are you investing in data analytics?

“The challenge is in communicating the impact these systems can have to our
management. They’re complicated tools and when you have so many
immediate financial pressures you can see why they’re hesitant.”

Neil, Senior executive with over 10 years
experience

The Economist Group



People aren’t kept awake by your
buzzwords; they’re kept awake by their
problems.

The Economist Group



Empowering Business .mm

INSPIRING SUCCESS

Emerging technologees are rapidly Trarsformeng the corporate andscape and redefiring business roles.
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Do you sleep
with your data?

0

Age 28-34  34-44 45-54 [

Who check data before bed (%)

Get an extra 7 hours of
creativity a week.

Using digital devices before

bed mean it can takes an hour
longer to fall asleep

Th
nom

ADVERTISEMENT FEATURE

Explore

stories of people
who transformed
their business >

insights that could
transform your
business >

The Economist Group






What will the:social media
comments say?




Am I addressiﬁg a specific

challenge audience member
have?




How else c§uld I tell this
story?




The Economist Group



