
IT’S NOT AN 
IDEA…
IT’S AN ASSET
James Hayr: Co-Founder Brand Directors



LABEL ROSTER INCLUDES:

THE HOUSE 
OF USHER Ben Woolf



WHAT IS IT?

1.



WHAT’S IT CALLED?

2.



WHAT’S IT BEST FOR?

3.



WHO DOES IT?

4.



NOW WHAT?

5.



BRANDED 
CONTENT



BRANDED 
CULTURE



BE 
THE 

STORY



HAVE 
A

VOICE



TAKE 
A 

STAND



BE OF 
WORTH 

NOT JUST 
WORTHY



CREATIVE 
IDEA



CREATIVE 
ASSET
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BRIEF
BRAND TRUTH AND PREMISE

THE WRITERS’ ROOM
STRATEGY AND CREATIVE

FILM / TV
ADVERTISING

TALENT 

SOCIAL 
MEDIA

ON PACK   
EXPERIENTIAL

COMPANY 
VALUES

MULTI-
PLATFORM 

COMMS

ECOSYSTEM
PLANNING

ROI, 
LEARNINGS
NEXT STEPS

A STRATEGIC SOLUTION 
GROUNDED IN 

ENTERTAINMENT AND 
CULTURE

THE PROCESS







Robert & Barney Swan







60 EDITS



34M 
VIEWS



GLOBAL NEWS COVERAGE: MILLIONS



NATIONAL BROADCAST COVERAGE: MILLIONS



GLOBAL SOCIAL COVERAGE: 917K



TOTAL REACH 600M+
POSITIVE SENTIMENT + 90%

BRAND FAVOURABILITY + 15%







BRAND 
PURPOSE



CLIENT
HEINEKEN

CONFIDENTIAL AND PROPRIETARY
RIDLEY SCOTT CREATIVE GROUP

PROJECT
INITIAL CREDENTIALS 

- Sir. Ridley Scott

The best stories 
come out of 

the truth



64%
IDENTIFY AS BELIEF-
DRIVEN BUYERS
+ 13 POINTS YEAR-ON YEAR



46%BETTER IDEAS FOR SOLVING OUR COUNTRY’S PROBLEMS THAN GOV’T

53%CAN DO MORE TO SOLVE SOCIAL ILLS THAN GOVERNMENT

54%EASIER FOR PUBLIC TO GET BRANDS TO ADRESS SOCIAL PROBLEMS 

THAN TO GET THE GOVERNMENT TO TAKE ACTION

B
R
A
N
D
S



THE FIXX PROJECT



35

PURPOSE IS 
ABOUT LONG 

TERM 
COMMITMENT 
NOT SHORT 

TERM 
ASSOCIATION 



CURRENT

TRUSTED

CONSISTENT

LEGITIMATE
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FIT FOR
PURPOSE



TRADITIONAL 
MEDIA 

BRANDS GET 
NEW LEASE 

OF LIFE 



NEWS 
BRANDS  

CHAMPION 
CAMPAIGNS 

& CAUSES



NEW DIGITAL 
BUSINESSES 

DEVELOP 
BRAND 

IDENTITIES 



CREATIVES 
GET TO WORK 
BEYOND THE 
30-SECOND 

SPOT



MEDIA 
AGENCIES 

ACTUALLY GET 
TO DO WHAT 

THEY’RE 
GOOD AT



THE CLIENT GETS 
A JOINED UP 

CAMPAIGN, NOT 
A TANGLED WEB 

OF NOISE



CREATIVE 
ASSET



CREATIVE 
IDEA











CLIENT
HEINEKEN

CONFIDENTIAL AND PROPRIETARY
RIDLEY SCOTT CREATIVE GROUP

PROJECT
INITIAL CREDENTIALS 

CONFIDENTIAL AND PROPRIETARY
RIDLEY SCOTT CREATIVE GROUP



THANK YOU
James Hayr: Co-Founder Brand Directors


